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Purpose of this Deck
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Original State -> Current Direction

• Original 2020 Focus
• Current Direction, Impact
• Projections and Challenges
• ‘Quick Wins’ and Opportunities
• Resourcing & Timeline
• Summary of Asks and Next Steps

Preview of Long-Term

• Summary of Survey / Interview Themes
• Aligning Employability @ Pearson
• Opportunities for Collaboration
• Competition vs. PCS Differentiators

Executive Summary

• Update 'Quick Wins' and Opportunities
• Approach to Long Term
• Summary of Findings, Recommendations



Executive
Summary

3



Introducing Pearson Career Success
Pearson Career Success (PCS) is a centralized experience that provides a roadmap to help students 
explore and understand where they want to go, how they're going to get there, and what they need 
to do to stand out from the crowd. Pearson Career Success empowers students to turn their career 
dreams and goals into reality.
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STUDENTS

• Master career search skills to 
navigate job choices

• Build & boost marketable skills

• Create an ePortfolio & career 
materials

• Self-guided academic prep 
tools and self-directed badges

INSTITUTIONS

• Gain data and insights for a 
360-degree view of the student

• Badge credential data showing 
earned, claimed, and shared

• Prepare students for life after 
college



Employability Themes from Stakeholder Interviews
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With COVID accelerating trends, online and 
hybrid formats are replacing full on-site 
programs, leading to realization, despite a few 
initial challenges, location doesn't have to be a 
blocker, especially with opportunity for funding 
through government (such as CARES)

Bad job market is leading to anxiety about 
getting / keeping job, leading people to seek 
a pathway / guidance on how to (re)start 
their career. 

Even though people know what they want to 
do, they don't know how to get there and 
need help with skills mapping and skills 
signaling to make the transition from school 
to employability or remain employed. 

Gap growing between universities 
and employment especially with 
soft skills, leading to (1) institutions 
being judged by gov't and students 
with employability as goal / outcome 
and (2) alternative models (short 
courses, credentials, etc.)

Marketing to "traditional" 
students ignores change in (1) 
demographic trends of greater 
numbers of older students attending 
higher ed and (2) learners starting in 
high school seeking alternatives to a 
college education



Opportunity to Connect Pearson Employability Initiatives
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For Pearson
• Maintain connection to 100million learners who 

come to Pearson every year. Currently we lose 
the connection to them upon graduation or 
exiting education.

• Puts the Learner at the center, bridging Pearson 
employability initiatives and enabling products to 
"speak to each other" through the learner.

Target Segment
● PCS can help learners see how their experiences 

can become the foundation of their career goals, 
especially when it comes to soft skills such as 
communication, critical thinking, and creativity.

● PCS enables learners to signal their knowledge 
and skills to employers even when they do not 
have a degree, thereby improving their access 
and chances in the hiring process.

HECW, POLS, Smarthinking | 
Pearson College | PTE
Pearson Career Success

Accelerated Pathways | ITP | VUE | 
Oz B2C | Talent Lens | UK Learns | PTE
Pearson Career Success

Advance | ITP | VUE | Oz B2B | 
PTE

Higher Ed (B2B) Early Career (B2C) Career Progression (B2B / B2C)High School (B2B)

Connections (OBL} | 
Pearson Academy
Pearson Career Success
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PCS 2020 Quick Wins, Initial Long-Term View
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Jack of all Trades, 
Master of None

Begin Journey to 
Refocus PCS

Streamline,
Narrow Focus to 

Foundation

Introduce Analytics & 
Agile and Address 
Sales Challenges

Rebuild &
Relaunch Foundation

Ease of Use for Sales, 
Customers, and 

Learners

Enable,
Bridge Across Pearson

Build on Short-Term;
Begin Long-Term

Near-Term Quick Wins

Original Landscape Current Direction

Long-Term

Approach

Growth Analysis



Near-Term (2020) 
Approach



Original Landscape and Roadmap - Jan 2020
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Audience • Institutional Learners

• Primarily 1st & 2nd Year

Learner Outcomes • Undefined

Revenue
• $1.37 Lifetime

• $26,837 YTD  117% YoY

• $1.6M Projected  365% YoY

Registrations • 140k Lifetime

• 10,311 YTD  29% YoY

Customers
• 143 Lifetime  |  74 currently using

• 35% Institutional  |  65% Student Pay

• 30% Strategic  |  70% Emerging

Delivery Method • Foliotek (3rd Party)



Original Landscape and Roadmap - Jan 2020
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Theme Roadmap Features/Functionality

Product Foundation
• Baseline PI Integration
• Basic Google Analytics

Institutional Learners

• Version Expansion (TED, Nursing, Business, Engineering)
• Integrated bookshelves
• Enhanced Communities
• Supporting content updates

Career Pathing & 
Comprehensive Learner 
Record

• Comprehensive Learner concept for early adopter
• Career Pathing UI refresh including industry leader videos
• Internship partnership

Direct to Learner

• Project CODY pilot
• Mobile application focused on engagement
• First time user onboarding
• Recommendation engine for content
• Resume parsing
• Various gamification engagement tactics
• Supporting content updates
• Consumer Advertising

Product Challenges:

• Regular product shifts; minimal supporting data
• Limited visibility to pipeline, sales, registrations 

and usage
• Unclear/constantly evolving value prop
• Introspective focus despite outreach from 

Pearson teams to partner

Sales Challenges:

• Top down/bottom up sales approach
• Competing for rep bandwidth in a generalist 

world
• Difficult implementation
• Lack of key sales tools
• Non-standard implementation model with little 

involvement by support



Transition from Original Focus to Current Direction
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Theme Roadmap Features/Functionality

Product
• Baseline PI Integration
• Basic Google Analytics

Institutional 
Learners

• Version Expansion (TED, Nursing, Business, 
Engineering)

• Integrated bookshelves
• Enhanced Communities
• Supporting content updates

Career Path & 
Comprehensive 
Learner Record

• Comprehensive Learner concept for early adopter
• Career Pathing UI refresh including industry leader 

videos
• Internship partnership

Direct to 
Learner

• Project CODY pilot
• Mobile application focused on engagement
• First time user onboarding
• Recommendation engine for content
• Resume parsing
• Various gamification engagement tactics
• Supporting content updates
• Consumer advertisements

Theme Roadmap Features/Functionality

Product

• Comprehensive Analytics (PI integration, 
Google Analytics, Digital HE Report, Learner 
Outcomes)

• Pearson Branding

Institutional 
Learners & 
Career 
Pathing

• Version Expansion (TED, Nursing)
• Career Pathing UI refresh including industry 

leader videos
• Supporting content updates

Improve 
Sales / 
Services 
Adoption

• Introduction of Sales Best Practices and Tools
• Enhance PCS messaging, value prop and 

website
• Standardizing services and support models
• Retiring XL MyLab Badging
• Standardizing subscription model (1 yr)
• Guidelines and standardized contracts

Research 
Initiatives

• Career Start Initiative
• Version expansion (TED and Nursing Pilot, 

Additional version research)
• D2L: Restart Project CODY pilot
• D2L Mobile pilot definition and scoping



Primary Challenges

1. COVID - uncertainty regarding in person, virtual or hybrid approach
• Focus on MLM and Revel offers with pivot to online learning

2. Pearson operational changes
• Leadership and priority shifts (shifting repeatedly between 

course to institution)
• Updates to CRM system – impacts data and analysis capabilities
• PCS established limited connections to other Employability 

teams
• Lack of standard IA support (contracts, technical elements)

3. Sales Focus and Campaign bandwidth
• Legacy Sales Perceptions around PCS
• NA Sales re-organizations
• Competing for rep bandwidth in a generalist world
• Lack of campaign resource and marketing spend

4. Lack of replacement hire Learning/Instructional Designer 
• Impacting timing and quality of new content launch

5. PI Integration delayed to Aug/Sep (from June) impacting reporting 
and CODY
• Pushed by cross-site tracking, Lorax, security/EBP work

Impacts on Short-Term Revenue Projections



Spring Selling Season Quick Wins
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Theme Roadmap Features/Functionality *

Product Foundation

• Comprehensive Analytics (PI integration, GA, Digital HE Report, Learner 

Outcomes

• Product simplification by applying instructional design principles

• Align with traditional IA model (including opt in and opt out)

Institutional Learners

• Content for learners 18-50; all career stages with improved diversity and 

inclusion

• Career Pathing UI refresh including industry leader videos

Improve Sales / Services 

Adoption

• Introduction of Sales Best Practices and Tools

• Enhance PCS messaging, value prop and website

• Standardizing services and support models

• Improving and enhancing help and support documentation

• Retiring XL MyLab Badging

• Standardizing subscription model (1 yr)

• Guidelines and standardized contracts

Reboot PCS

• Enhance campaign spend targeting PCS 

• Access and training across Sales and Pearson (specifically Customer 

Success, Services, Support, NA Marketing)

• Boost the GTM strategy through targeting institutional Deans of Career 

and/or Student/Academic Success

Research Initiatives

• Career Start Initiative

• Version expansion (TED Pilot, Nursing Pilot, Additional versions)

• D2L:  Restart Project CODY pilot

• D2L Mobile pilot scoping



Implementation Timeline

Jul. Aug. Sep. Oct. Nov. Dec. Jan.

Quick Win 
Implementation

On-Going Support

Quick Wins Resourcing Requirements & Timeline 
Theme Quick Wins Resourcing

Product Foundation Product simplification by applying instructional 
design principles

Align with traditional IA Model (including opt in and 

opt out)

Instructional Designer 

Institutional 
Learners & Career 
Pathing

Content for Learners 18-50; all career stages with 
improved D&I

Instructional Designer 

Improve Sales / 
Services Adoption

Outreach to Pearson teams to partner Na

Reboot PCS Sales pitches using newly implemented best 
practices and sales tools (NSM) + Access and 

training across Sales (NSM)

Enhance campaign spend targeting PCS (and 

Learning Applications)

Boost GTM strategy though targeting institutional 

Deans of Career and/or Student/Academic success

Campaign Spend



Asks associated with Quick Wins

Product simplification by applying instructional design principles 
+ Content for Learners 18-50; all career stages with improved D&I

1
Instructional Designer – 
est. $106k (in budget)

Campaign Spend - $150k 
for one year

Quick Wins Ask

Enhance campaign targeting PCS (and Learning Applications)

Asks for Remaining Challenges

COVID uncertainty +  Uncertainty 
introduced based on reboot  (e.g. Sales 
Focus and bandwidth)

Top-down sales / mkt communications to 
focus beyond MLM / Revel and include PCS 
/ Institutional deals (as appropriate)

Approve hire for Learning / Instructional 
Designer (see Quick Wins)

Lack of Learning/Instructional Designer 

Remaining Challenges Ask

PI Integration delayed Enable PI Integration to remain on track 
for revised delivery date in Aug/Sep

Identify Customer Needs beyond current PCS offering

Develop initial hypotheses on long-term growth opportunities & 
channel(s)

July 24th

Evaluate the market and competitive landscape, determine TAM Aug. 7th

Refine hypothesis for how to win long-term

Preliminary GTM strategy, incl. customer acquisition, and tech 
development

Draft integration and partnership opportunities (both internal and 
external)

Aug. 28th

Evaluate synergies with other Pearson employability products, identify 
overlaps

Aug. 28th

Evaluate the financial upside and resources (people, $) required to win
Sept. 
11th

Summarize the customer needs and technical requirements
Sept. 
18th

Create plan for validation (e.g. pilot or prototypes) & business case
Sept. 
25th

Share business case & findings with project team & relevant stakeholder 
audience **Next Share Out**

Oct.  9th

Next Steps

Summary – Asks and Next Steps



Preview of 
Long-Term



Recommendations: Future State of Career Success
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Future of Work

• Prepare learners to think beyond career readiness / career prep curriculum-based segment  to 

career navigation with a focus on preparing individuals for the changing world of work

• Not going to be "roles" in the future, instead be a portfolio of skills, have 3 out 5 can put them 

into a job role

Modern, Modular, 
Mobile Experience

• Improve the experience – more modular, more current / consumer-oriented design - to appeal 

directly to learners and provide connections to other Pearson employability offerings

• Mobile was rated by 57% of PCAs as extremely important, explore mobile responsive 

(progressive web app / PWA) or native mobile app

• Personalize offerings (tools, processes, classes and certificates) to adapt to the learner

Support Lifelong 
Learning

• Begin in High School. ACP requirement across vast majority of high schools in US. CALM in CA 

where provide soft skills. Tech / trade programs and alternative schools 

• Weave into all four years of University and Beyond. 

• 78% in professional space (Accenture – Learner Data Profile)

Direct to Learner 
(D2L / B2C)

• Potential for PCS to become a foundational B2C application for Pearson

• Consider D2L as way to connect with 10s of millions of lifelong learners

• Initially think beyond revenue and build a product strategy around having 2 million users in 2 

years and drive a roadmap to that goal.



Employability 
Trends

Established 
Partnerships

Leverage 
Common Practices

Employability Across Pearson
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Employability @ 
Pearson



Employability Products at Pearson
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Oz 
Global Product

OBL 

Pearson 
Advance

Pearson 
Pathways 

Talent Lens
VUE

Product Description Opportunity for PCS Partnership

Clinical / Assessment business (B2B) . Focus on pre-
employments, e.g. recruitment, assessment, selection. 
Which Career for Me" with Motiva in UK Learns (B2C). 

Similar audience. PCS provide ePortfolio, content, GRIT / CRI. PCS 
advertise (test) "Which Career For Me’ for career path guidance 
and Soft Skills Assessment / Training to identify skills to develop 
to prepare for a professional career. 

Also called Marketplace / Consortium / Pathfinder. Web-
based platform that provides learners with a pathway to 
achieve employment goals by recommending and offering 
a curated set of learning options. 

Aim to deliver full suite of Pearson digital products - 
courseware, short courses, degrees, bootcamps, and 
certificates. PCS can provide entry point from Higher Ed (and 
K12 in future) including content, skills mapping

PCS while student -> Oz courses when leave university -> bootcamp / 
virtual courses. Oz focus on upskilling / reskilling applies after two to 
three jobs. PCS has opportunity to compliment the business essential 
skills being offered by Oz. ePortfolio to illustrate skills which PCS has 
already

Assist by providing career services to help OBL offer 
employability products and services, vocational services to 
remain competitive

PCS being added to Advance storefront for students seeking 
career support. PCS provides early point of entry with ability to 
curate content (“perfect complement” to Advance), collaborating 
in India. 

Extend OPM relationship. Ruby Slippers​ (Mentor 
matching, ​Employer-sponsored content​, eCommerce) . 
Emerald City​ (Manager dashboard​, Northeastern content​, 
Course assignability)

Online learning for K12. Connexus. Short courses getting 
most attention, package together courses for students 
who know want to enter those fields. Focus on charter 
schools.

D2L. Non degree short courses from Pearson and others 
(edX, universities, bootcamps).  Provides affordable, 
accessible stackable credentials to work towards degree 
valued by employers (reskill / upskill). 



Employability Products at Pearson
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UK Learns 

Pearson 
College

AcceleratED

ITP

Guided 
Pathways

Product Description Opportunity for PCS Partnership

Supports NA SAEs in Enterprise sales model. Use 
integrated solutions to improve learning at scale for 
community colleges, consortia and statewide systems, 
incl. United Negro College Fund.

Use PCS as a hub for other services such as Smarthinking, HECW 
and Pearson Writer. Offer PCS as way to wrap around services to 
augment what the university provides. 

ITP content in PCS for students pursuing technical degree or all 
are going to need to have some level of literacy with technology 
and computer programming. Award a badge (do not certificate)

B2C (learners). Initially for furloughed workers to 
identify skills to help return to workforce or obtain new 
job. Future is employees, help company develop, retain, 
and assess candidates

Mission is to publish materials for IT Professionals and 
aspiring professionals (could be career start, upper 
classman, IT major, or career changer. ) 

Share Burning Glass data as link to two skills databases - 
European and Global.  Provide ePorfolio and career content.

Boutique institution offering a range of undergraduate 
and postgraduate degrees, Degree Apprenticeships and 
short courses. 

PCS can contribute content to Work Fit Center as existing 
materials are from third party.

Works with employers (B2B) to deliver education 
programs that improve employees’ skills and 
knowledge, to prepare for future of work. B2C works 
with individual learners and consumers.

PCS can supplement their offerings by providing discipline 
specific versions where it is hard to get a job. Due to low cost of 
PCS, bundle into first course / admission. Provide supplemental 
support to community college and add value for advisors / 
courses.



21Pearson Pathways Product Strategy

Lumerit 
(part of 

Accelerated 
Pathways / GOL)

POLS 
(GOL)

Unbound 
(part of Lumerit 

/ GOL)

Product Description Opportunity for PCS Partnership

PCS helps enable faster market readiness through skills 
navigation and experiential learning

Invented online program management (OPM) to 
accelerate growth for institutions. Partnership helps 
schools serve more learners, expand profile, improve 
competitiveness, improve recruitment to retention.

PCS can introduce (upsell / cross sell) to Unbound to help with 
completion of university education as well as additional guidance 
for hard to enter disciplines, as well as ePortfolio

Offers advice and academic guidance to help students 
match their existing learning to credits to transfer to 
their target school and provides online courses with 
transfer credit at affordable prices.

PCS can provide content and ePortfolio to provide a touchstone 
for learners to return to while they are determining their career 
path

Helps address issues of college degree completion and 
affordability in the consumer and corporate markets. 
Uses data and analytics to match learner profiles to 
academic programs

Certiport 
(VUE)

Sees a large opportunity from a reseller perspective. PCS can 
provide pathway to success. Candidate who is taking a 
certification will have a visual representation to what a job role 
looks like (e.g. see value of certification)

Provider of certification exam development, delivery, 
and program management services. Certiport delivers 
more than three million exams each year through the 
secondary, post-secondary, workforce, and corporate 
technology markets in 148 countries and 26 languages. 
Mostly K12.

Pearson VUE

PCS can provide pathway to success. Candidate who is taking a 
certification will have a visual representation to what a job role 
looks like (e.g. see value of certification)

From high school to high-stakes serves test owners and 
test centers, corporations and candidates during every 
stage of the credentialing journey. Growth Services in 
Pearson VUE provides professional certifications. Picks up 
where Certiport drops off

Employability Products at Pearson



22Pearson Pathways Product Strategy

Pearson 
Online 

Academy

Product Description Opportunity for PCS Partnership

PCS for usage within Pearson Online Academy and availability 
within the Pearson Online Academy School Store (D2L – purchase 
supplemental materials to OBL)

Previously known as International Connections Academy. 
Fully accredited, K-12 online (global) private school. Part 
of OBL virtual (public) school universe. 

Smarthinking
Existing integration. Opportunity for Smarthinking to supplement 
resume writing in PCS. Opportunity for the teams to work 
together to explore career coaching, interview coaching, personal 
brand building and other areas of collaboration

24x7 help from experienced online subject tutors and 
skilled writing tutors — for better grades, essays, 
resumes, and careers

GDC
PCS can provide Lifestyle and Personal and Social capability skill 
training to these employees

Global Digital Classroom.  Provides B2B employee 
development solutions to employers such as Verizon.  
Various courses made available as part of the program

APHE (HECW)

Next meeting on 8/10 to determine partnership opportunities
Provides Higher Ed courseware to the K12 market, with 
a particular focus on AP, Honors and Electives as well as 
Career and Technical Education.

Lorax

PCS can provide career capabilities and assets to power the 
Universal Domain Graph, including existing connection 
to Personal & Social Capabilities

NG version of MLM. Long term (5 year) offer 
Universal Domain Graph. 

Employability Products at Pearson

https://docs.google.com/presentation/d/1OTDljSPc6lXpZW_DQulsc7_J6Q4rwtwvHGwaxdHhbsw/edit


Top Competitors
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Portfolium Owned by Canvas
Building offerings like PCS 

with employer 
connections

uConnect
(B2B) Integrates with 

university’s partners and 
content offerings

Working with SMEs to 
provide content and 

employer connections

Career Edge

Platform provides life 
skills, student success, and 

employer job board. 
Learners like videos.

Free to students. Corps 
pay to access data. Also 
have workforce platform 

“version”.

VMock

Career readiness platform 
powered by AI to 

accelerate move to next 
stage

Started on candidate 
journey, then move to 

corporate d higher 
education

Company Name Selling Point Future Growth

Lack of content, Feedback 
Is limited user outcomes

Pearson high quality 
content, LMS agnostic

Small startup, university 
must have content and 

partnerships

Powered by Pearson’s 
learning pedagogy and 

content experts

Lack research-validated 
assessments and limited 

student practice

Provides 
recommendations, 

exercises, and 
instructional content

Built off resume and job 
description parser to 
match skills. That’s it. 

More than skills matching, 
also offers structured path 

to employment

Gaps
PCS 

Differentiator

Burning Glass

Provides real-time data on 
job growth, skills in 
demand, and labor 

market trends

Use data to drive lifelong 
learning and market-

aligned training

One part of equation, 
lacks services to enable 
institution and business 

growth

More than data, offers 
instructional design to 

improve learner outcomes

https://portfolium.com/
https://www.gouconnect.com/
https://careerteam.com/education/
https://www.vmock.com/
https://www.burning-glass.com/
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UK Learns - career 
guidance tool, based on 

self awareness and 
coaching. 

Provide their own co-
operative education (co-
op) and work-integrated 
learning (WIL) programs

Partner with institution 
and corporate to provide 

skills learners need for 
success.

Blueprint Abintegro WorldSkills

Employers
“I need proof of 
achievement”

“I need to offer 
adequate benefits for 

employees”

Motiva Universities Bootcamps

Bring recruitment and 
employers to students. 

Find full-time jobs, 
internships.

Skills certification. 
Discover skills to progress, 
set goals, track progress

Cell-Ed Employers

“I need proof of 
achievement”

“I need to offer 
adequate benefits for 

employees”

Handshake Degreed

Digital portfolios for K-12 
education

Pearson College – career 
management eLearning 

platform

Skills competitions, 
specifications, training, 

job search  

On-demand micro 
learning provided on 

mobile devices

Companies are filling gaps 
by offering career 

pathways, courses and 
certificates

Top Competitors
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Responses

• 119 participated (67 survey responses, 83 interviews, some participated in both)

Teams / Businesses Represented

• Accelerated Pathways 
• BTEC 
• Certiport 
• Content 
• Data Analytics
• Digital Studio & Production 
• HECW 
• ITP 
• K12 
• Learner Data 
• Marketing
• OPM 

Career Start Survey and Interviews

• Oz 
• Partnerships 
• Pearson Advance 
• Pearson Bootcamp 
• Pearson Career Success 
• Pearson Pathfinder (Pathways) 
• Product Marketing
• Prospero 
• Sales 
• Services / Support 
• Talent Lens (VUE) 
• UK Learns 

Includes 
representatives 
from around the 
globe

https://docs.google.com/forms/d/1Af02btioOrLnnC9FLuZ07IQ5MhaW17ysOWoGmsWULzM/edit?usp=sharing
https://forms.office.com/Pages/ResponsePage.aspx?id=1zTEjNCX00e1xRT-DjPjSxFqEKOjoXtIkiODAQpqyoNUREExSUxCOFhHVEc3RlY4WFNKMTFLQjE5US4u
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ENABLE LIFELONG CONNECTIONS: Employability should be an expansive term - not just getting a job or career start. It should be serving 
the whole person. Pearson is in the business of improving lives at scale which means coming at employability from an education / 
learning perspective, not just employment. We are providing a holistic service to students and institutions. Our content and approach is 
informed by thought leaders. We are not competing with job search sites.

PARTNER WITH UNIVERSITIES: Most universities underinvest in career services even though it’s critical, which makes colleges more 
eager to partner and/or provide tools. Our university has 130 people who focus on career placement and career advising. Most other 
places the ratio is really poor. And, now with COVID, career services can only be online.

Pearson 
Partner / 
Customer

Pearson 
NA 

Employee

ESTABLISH D2L BRIDGE: Career Start is hugely important. Having a relationship with a learner is very important to Pearson. Dovetails with 
focus on LLL. What is the difference between Chegg's focus vs. Pearson? Chegg has always focused on the student. Pearson didn't care 
about the student as always focused on Instructor & Institution. Chegg’s relationship with student is being rewarded by the market.  
Pearson needs to capitalize on student relationship as well. 

Global 
Product 

Employee

Interview / Survey quotes

Pearson 
Sales 
Team

FIRST MILE + STRONG FINISH LINE: Most career products address only the "last mile" of employability--matching graduates or near-
graduates to jobs. Problem is, the largest number of students fail to persist from term 1 to term 2 and from year 1 to year 2. They are lost 
in the FIRST MILE.  PCS has the best first mile support.   PCS's readiness assessments (CRI and GRIT Gauge), Learning modules, and 
Discover milestones offer a research-backed, validated means to help students identify the best pathway and navigate that pathway to 
completion and career success. 
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Career Start PCA 
Survey Content

PCA Survey

PCA Responses in Google Sheets

PCA Responses PDF

 

https://docs.google.com/forms/d/e/1FAIpQLSen7usfaVp9nMdTcP8Cv0f1m298D22sESohUkoYJu6MXUQv3g/viewform?usp=sf_link
https://docs.google.com/spreadsheets/d/1F7e13yyzK6enpGKIKb3iVsmTqn0uxTT6-3soylt-OnY/edit
https://pearsoneducationinc-my.sharepoint.com/:b:/g/personal/diana_stepner_pearson_com/EfzksLTrv3NHo3cH58_TwNcBWgn9PBJIZfDvwdpMqn4bbQ?e=tmXHXY
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Overview of Respondents

92 PCA Responses

98% Full-time Students

89% Business Majors

68 of 92 Familiar with PCS 

3 Freshmen | 21 Sophomores | 42 
Juniors

24 Senior | 2 2020 Graduates
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Overview of Responses

Are you familiar with 
Pearson Career Success?
(14 of 28 had a positive 

experience)

Term 2 & beyond

Are you currently enrolled in 
any courses that utilize 

Pearson Career Success?
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Overview of Responses

98% are employed

Term 2 & beyond
58% say this job aligns
to career aspirations

98% 58%



Overview of Responses
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of PCAs surveyed utilize 
their on campus career 
services department

64%
PCAs see the value of career services. 

but 88% don’t believe 

their on campus career 

services department is 

familiar with PCS

88%
“HELPING WRITE RESUMES!!!! PLEASE. I only go there for help 

with my resume and one day someone will tell me one thing, 

and another day someone will tell me something completely 

different. It is all helpful regardless, but I think if Pearson could 

pair with them so you could go there and meet someone in 

person then they refer you to PCS for videos and examples for 

how to write a perfect resume. I think it's important too for 

people to know how to design resumes. I am a marketing 

major and have always just wrote a straight forward resume to 

now find out marketing majors typically add color and different 

formats to theirs.”

“I think PCS could potentially be a great added 

resource to my school's career center. My 

school's career center website has resources, 

but mostly encourages students to stop in for 

an in-person visit to gain information. Perhaps 

having a web-based resource built in could help 

students with quick questions/ accessibility.” 



33

Do you believe there is a difference 
between a career and a job?

“A job is a position that you hold. It may not be 

something you're passionate about, or find 

fulfillment in. It may be a position that you use 

as a stepping stone to your career. You may 

stay in this job position because there is 

nothing better offered, or you need the 

experience for your future career. A career, on 

the other hand, is a long-term position that you 

find satisfaction in and would turn a other 

offers for. A career position is one that you 

have worked hard to achieve, and would be 

happy in for a long time.” PCA

● 99% agreed there is a difference between 
a career and a job.

● Most agreed jobs were temporary and not 

always fulfilling. A career is something you’re 

passionate about, a lifestyle.



Briefly describe PCS in your own words.
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● “A Helpdesk that helps students with career advancement and real life situations in order to tackle situations in which would  help them prepare for the 

job market, there are writing and student resources to help as well.” 

● “A platform that aids students specifically to help them focus on both academics and career readiness.”

● “It's a platform that helps you plan out your career and gives you the opportunity to explore the different paths you can take based on your degree.”

● “PCS is a tool to help you better understand and develop yourself in the eyes on an employer. It gives insight and tools to help develop your mind and 

resume for future employers.”

● “The Pearson success platform is an excellent way to discover your career path and develop skills that align with your aspira tions. It also utilizes 

networking and resume building skills to help set up a job out of college.”

● “Personalized guidance counselor”

● “Given a specific desired career or career path, Pearson Career Success is there for a student to get started on preparing for their desired role. While 

education in part works on the student's hard skills, the Career Success service is there to implement soft skills into the equation.”

● “A professional platform similar to LinkedIn where you can showcase your skills, talents, and gain badges to appeal to employ ers.”

● “A resource hub designed to help prepare college students for the workforce.”

● “A training program to help students distinguish themselves for professional success.”

● “PCS is an extra tool to help students build their resumes and get into their desired job field”

● “Career preparation”

● Responses varied, but the top training included: Networking, resume/cover letter building, interview prep, communication, wri ting skills, public speaking 

and time management.

● “I think knowing your own skills and knowing a platform for where to find a "good" job is really important. There are tons of  job boards out there including 

WayUp, LinkedIn, school job boards (i.e. Handshake), etc., but not all of them are ideal. WayUp only looks for people who are  based in the East Coast and 

are interested in working for non-profits. If that's the criteria that someone is looking for, then that would be a good place for them to look. LinkedIn 

always has too many applicants -- many of whom get overlooked based on the quality (good or bad) of their LinkedIn profiles. Handshake is good 

because it gives you a nice filter for what you're searching for, but sometimes it gets repetitive and only shows you the same 24 listings.”



Skills
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● Top skills believed needed to succeed in the workplace are: 
teamwork, communication and leadership



LinkedIn
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How are you using LinkedIn today?

● Four PCAs have a GRIT badge. 
● 38% listed skills or certifications instead of 

badges on their LinkedIn Profiles. But, they do 
believe it adds credibility. 

98% have a LinkedIn Profile.
While 41% utilize LinkedIn as a resource 
when researching jobs or internships, 

additional options may be used. 
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LinkedIn

● 75% say value, in terms of getting 
discovered or hired, in posting 
badges from a platform like PCS 
on your LinkedIn profile

“I believe that there is value because there's only so 

much that a person can fit on a one page resume. 

By having additional badges and certifications you 

are standing out from others in the job market and 

showing your dedication to your future or current 

career. You are also learning a lot of helpful skills 

and information in the process.”        

● 29% also use other websites for 
sharing their career profile such as 
Handshake, ResearchGate, 
Glassdoor, WayUp, Ziprecruiter 
and Indeed
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What types of resources do you use that 
would help develop skills for your career 
path?



Mobile
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Overall, how important is mobile functionality for 
career preparation and research?

Would you consider an app for career preparation that 
did not have mobile functionality?



Purchasing
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Would you be willing to pay for a 
service that offers insight on your 
job search?

Would it be appealing to have 
additional help or guidance with 
finding job postings and applying 
directly through a program such 
as PCS?

Would you be willing to pay for a 
platform that offers key insight 
into market trends, labor data 
and career development or 
career exploration?
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COVID-19 Impact

● 66% of PCA’s career services 
centers have moved to 
virtual/remote, 19% shut down 
the career services center

“Our in-person career center has 

been closed, though they still 

conduct virtual meetings and have 

been attempting to help students 

by posting job openings for 

internships”  PCA

“Yes, I may have potentially lost my 

internship possibility and this can 

hurt my networking and job 

opportunities by the start of 

Spring 2021.”  PCA

● 15% of internships or 
summer jobs were 
cancelled, 5% of internships 
listed moved online
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Additional Information
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Additional Information

https://www.chegg.com/internships/
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